
Crowdfunding has become a buzzword, especially among charities and nonprofits. However, there’s definitely a 
misconception that running a crowdfunding campaign is a low-cost, high-reward way to raise funds - that’s definitely 
not the case. For our guide, ‘Make It Rain’, we’ve put together a fun flowchart quiz so you can decide whether or not 
you should be crowdfunding your next project.

Should You Crowdfund?

For top tips and advice to get you on the road to crowdfunding success, check out 
our free guide, ‘Make It Rain’, on our website at socialmisfitsmedia.com! 

Is the project your charity 
will be crowdfunding for 

clearly defined?

Does it have  
mass-market appeal?

Do you have a network  
of donors – friends, family, 

co-workers – who can count 
on to donate?

ALRIGHT! 
Let’s get started.

Do you have dedicated 
resources to support an 
on-going social media 

campaign?

Have you considered 
the three-stages of a 

crowdfunding campaign: the 
before, during, and after?

A crowdfunding campaign 
shouldn’t be used for general 
fundraising - it just won’t be 

successful. Think about a 
specific project, and how you 
can inspire your donors to be 

a part of it.

You should work on building 
those relationships before 

starting a campaign. 
Everyone wants to back a 

winning horse – have friends 
and family donate as soon 
as possible, so once people 

outside your immediate 
network are more likely  

to donate. 

You have to be realistic.  
You might be passionate 
about your cause – but 

would the average person 
feel the same? It might be 
worth doing some market 

research first.

If you don’t have the 
capabilities to manage a 
well-thought out digital 
campaign, you shouldn’t 

be crowdfunding yet. Work 
on developing and testing 

those first.

No: It’s not just pressing 
‘submit’ – you need to 

carefully prepare content, 
do continuous outreach 

and build relationships with 
donors after. If you haven’t 
considered this yet, go back 

to the drawing board.
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